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Norway missed opportunity on salmon branding, 
say researchers 
 
Published - November 03. 2004  

Aslak Berge Bergen, Norway: That Norway hasn’t built up brands on Norwegian 
salmon with the aid of so-called ”co-branding”, is a missed opportunity. That is the 
conclusion of two students from the Norwegian School of Economics and Business 
Administration, James Hosea and Brynjolfur Eyjolfsson, in their post-graduate 
thesis.  

While Scottish salmon generally fetches better prices than its competitors in the 
French market, Norway does not achieve a price reward in relation to a country such 
as Chile with for example trout in Japan. This despite the fact that Norway as a 
country enjoys a far better reputation in Japan. This was the basis for the post-
graduate thesis that has been written by a Scot - James Hosea and an Icelander - 
Brynjolfur Eyjolfsson, both students at the Norwegian School of Economics and 
Business Administration. Market studies the two students have carried out in Japan, 
France and Sweden reveal that particularly the first 2 countries associate Norway with 
salmon. This speaks well for brand-building based on country of origin, on a par with 
products such as Champagne and Parma ham. Brands can guarantee food safety, 
protect against imitation and influence customers’ impressions. Brand-building is a 
major drain on capital, but this barrier can be avoided through so-called ”co-
branding”. These are products that can be marketed with two brands, such as Braun 
and Oral B for electronic toothbrushes or Intel and Dell or Compaq for computers. 
These two have noticed that the supermarket chain Rema 1000 sells Peruvian mountain
trout. At the same time Norway has a significantly more attractive image than Peru,” 
they claim. The studies show, among other things, that the Japanese market is 
extremely quality-conscious, and Japanese consumers are not so much concerned 
about where the fish is from, in contrast to markets such as Sweden and France. The 
same study reveals that as a country Chile does not inspire particularly advantageous 
associations in the markets of Japan, France and Sweden. “Made in Chile should only 
be written in small letters on the back of the packaging,” James Hosea told IntraFish. 
“It would appear that Norwegian salmon has a competitive advantage in some markets,
but fails to create value based on this,” concluded Hosea. 

  Search 

    L

AquaC
on Chi

AquaC
greate

Pesqu
listed 

Wolfga
eco-se
aquari

Vietna
for ba
seafoo

Findin
restau
oppor

Harve
SEACA

Who s
equipm

Johns
Nufish

Vietna
expor

L

 

 

  Ind

Farme
await

» Prev
 

  R

Page 1 of 3Intrafish.com - Norway missed opportunity on salmon branding, say researchers

27/07/2005http://www.intrafish.no/global/news/article24709.ece



Bontelabo 2 
N-5003 Norway 
 
 
Tel: +47 55 21 33 00 
Fax: +47 55 21 33 40 
 

 
North America: 
701 Dexter Ave N ste 
410 
Seattle, WA 98109 USA 
 
Tel: +1 206-282-3474 
Fax:+1 206-282-3470 
 

 
South America: 
Walker Martines 430 of 
32 
Puerto Varas 
Chile 
 
Tel: +56 6523 3134
(sales) 
Tel: +56 6523 3217 
(edit) 
Fax: +56 6523 3209 
 

 
Publisher: 
Pål Korneliussen 

Editor Americas: 
John Fiorillo 

Editor Europe: 
Knut Eirik Olsen 
 

 

 Printer friendly version 

» Print this article 

 E-mail this article to a friend 

   

 

From e-mail To e-mail

    

 
Advanced 

 

 

 

 

 

 

  Latest Global Headlines 
 

  

AquaChile increases its hold on Chilean salmon 
farming 

 July 27. 2005  

AquaChile to focus on Japanese coho market 
 July 27. 2005  

Pesquera Mar de Chiloe to be listed on stock 
exchange 

 July 27. 2005  

Wolfgang Puck to operate eco-seafood catering 
at aquarium 

 July 27. 2005  

Vietnam explores trademarks for basa, shrimp, 
other seafood 

 July 27. 2005  

Finding Nemos: new seafood restaurant offers 
franchise opportunities 

 July 27. 2005  

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

Survey says: Red Lobster best seafood restaurant
 July 27. 2005  

Duty-free Chinese shrimp exporter first to land 
on nitrofuran list 

 July 27. 2005  

Uniq: Salmon price increase passed to buyers 
 July 27. 2005  

Samherji prepares to de-list 
 July 27. 2005  

Pan Fish workers ink union agreement 
 July 27. 2005  

Birds Eye tries interactive advertising 
 July 27. 2005  

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

 

 

 
 

 

Harvest Select bids for SEACAT catfish plant 
 July 27. 2005  

Who stole Stinson's processing equipment? 
 July 27. 2005  

Johnson Seafarms acquires Nufish  
 July 27. 2005  

Vietnam lowers 2005 seafood export target 
 July 27. 2005  

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

Health-conscious Indians embrace more seafood 
 July 27. 2005  

Illegal fishing linked to organized crime 
 July 27. 2005  

Scottish shellfish ban widens 
 July 27. 2005  

Russian private-label market shows promise 
 July 27. 2005  

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

 

Siam C
21 Aug
Sales M
» Read

Spring
July 20
Nation
» Read

 

Page 2 of 3Intrafish.com - Norway missed opportunity on salmon branding, say researchers

27/07/2005http://www.intrafish.no/global/news/article24709.ece



 
  

  

Marine Harvest sets Q4 target for IPO 
 July 27. 2005  

Scientists to determine if Mississippi oysters safe 
 July 27. 2005  

Austalian seafood promotion group formed 
 July 27. 2005  

 

» Read story
 

 

» Read story
 

 

» Read story
 

 

» Latest 100 stories 

Shipping exec won't seek Fjord board seat 
 July 27. 2005  

 
» Read story
 

 

» Latest 100 stories 

 

 

 

 

 

Legal notices - Copyright © 2005 IntraFish Media AS - All rights reserved.

Page 3 of 3Intrafish.com - Norway missed opportunity on salmon branding, say researchers

27/07/2005http://www.intrafish.no/global/news/article24709.ece


